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Visits and Spending
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A In 2011, there were 138.8 million visits in Ontario and visitors spent $20.8 billion
A Ontario residents account for the majority of visits and spending
A U.S. visitors represent 8% of visits and 15% of expenditures
A Overseas visitors account for 2% of visits and 13% of spending

Source: Statistics Canada, Travel Survey of the Residents of Canada 2011, International Travel Survey 2011, Ontario Ministry of Tourism , Culture and Sport
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Visits and Spending by Region
@ Southwest Ontario
— W Niagara Fallz and VWine Country
VISI'[OI’ O Hamilton, Halton, Brant
Visits | Spending .
2011 (m|”|0nS) ($ bl||l0nS) @ vork, Durham, Hills of Headwaters
Ontario [ 138.8 208 T e s s
Region 1 11.5% 7.0% 35 | Visits by Region (millions) |, . cascerm ontari '
Reg|0n 2 82% 80% 298 lDtt.awa and.Cuuntryside
n 30 m O Haliburton Highlands to the Ottawa Valley
Reg'on 3 73% 37% O Muzkoka, Parry Sound and Algonguin Park
Region 4 7.7% 5.2% 25 = torihern Ontari
- W Morthestern Ontario

Reg|0n 5 215% 323% m Morth Central Ontario
Region 6 82% 40% 20 ‘15 9 | Morthwestern Ontario
Region 7 9.2% 5.9% 15
Region 8 4.0% 2.3%
Region 9 5.7% 3.9% 10 - 79 88
Region 10 6.4% 7.3% 5
Region 11 4.1% 2.1%
Region 12 3.4% 2.9% 0
Region 13 5.7% 6.8% 1 2 3 4 5 6 7 8 9 10 11 12 13 13a 13b 13c

Region

Source: Statistics Canada, Travel Survey of the Residents of Canada 2011, International Travel Survey 2011, Ontario Ministry of Tourism, Culture and Sport
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Ontario Summary
In 2011, there were 138.8 million visits in Ontario and visitors spent
$20.8 billion

Ontario residents accounted for the majority of visits (85%) and
spending (62%)

U.S. visitors represented 8% of visits and 15% of expenditures
Overseas visitors accounted for 2% of visits and 13% of spending

Region 5 (GTA) is the largest Region representing 22% of visits and
32% of spending

Do To Do To o Do

Visitors spent an average of $150/trip in Ontario
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Ontario Summary

A The largest proportions of expenditures were spent on Transportation
(35%) and Food & Beverage (28%)

A 77% of U.S. visitors came from border states with 32% from New
York and 29% from Michigan

A Ontariobds 9 target overseas mar ke
Mexico, India, China, South Korea and Brazil) represented 51% of
overseas visitors to Ontario. The U.K. was by far the leading
overseas source market at 16% of overseas visits

A 65% of visits were same-day visits driven by Ontario residents

A Most trips were to visit friends and relatives (46%) or for pleasure
(31%)

A The majority of overnight visitors stayed in private homes (65%)
except U.S. visitors who are more likely to stay at a hotel/motel (46%)

Tourism Research Unit 7 We know. Just ask.
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Region 12 Tourism
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Total Visits and Spending
Region Visits Visitor Spending
J (millions) ($ billions)

Ontario 138.8 20.8

Region 12 4.8 0.6

Regio_n 12 proportion of Total 3.4% 2 9%

Ontario

A In 2011, there were 4.8 million visits in Region 12, representing 3.4% of total visits in

Ontario
A Visitors in Region 12 spent $598 million, accounting for 2.9% of total visitor spending in

Ontario

Source: Statistics Canada, Travel Survey of the Residents of Canada 2011, International Travel Survey 2011, Ontario Ministry of Tourism, Culture and Sport
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Visits and Spendlng

Other
Other ~ 0S U.Scan 1.4% 3 9%
Can 0.8% 5.6%

Region 12 vs. Visit Spending
Ontario Index Index
Ontario 112 143
U.S. 26 38
Other Canada 16 13
Overseas 87 31

Visits by Origin Visitor Spending by Origin
4.8 million $598 million

Ontario residents accounted for the vast majority of visits (96%) and spending (89%)
U.S. visitors accounted for 2% of visits and 6% of expenditures.

Visitors from Other Canada made up 1% of visits and spending

To Do Do Do

Overseas visitors accounted for 1% of visits and 4% of spending

Source: Statistics Canada, Travel Survey of the Residents of Canada 2011, International Travel Survey 2011, Ontario Ministry of Tourism, Culture and Sport
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Visits by Length of Stay

120% -
mSame-day EOvernight
100.0%

100/0 I 90.0%

Region 12 Length of
80% vs. Ontario Stay Index

58.7% 57.4%
60% - / Same-day 64
41.39
40% - Overnight 168
20% - Avg # nights 101
0.0%
00/0 I T T
Total Ontario Other Canada u.s. Overseas
Average # of nights 2.9 2.8 3.4 4.8 5.7

A The majority (59%) of visits to Region 12 were overnight visits. For comparison, 35% of
visits in Ontario were overnight visits

A The average number of nights spent in Regi
of 2.9 nights

Source: Statistics Canada, Travel Survey of the Residents of Canada 2011, International Travel Survey 2011, Ontario Ministry of Tourism, Culture and Sport

Tourism Research Unit 1 We know. Just ask.
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$/Trip by Length of Stay
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$354 Overseas 30
| $379
Overseas
e ——— o
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A Visitors spent an average of $125/trip in Region 12 ($150/trip for Ontario)
A On average, overnight visitors spent 3 times as much as same-day visitors

Source: Statistics Canada, Travel Survey of the Residents of Canada 2011, International Travel Survey 2011, Ontario Ministry of Tourism, Culture and Sport

Tourism Research Unit 12 We know. Just ask.
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Spending by Category
$598 M $533 M $8 M $33 M $24 M
100% -
Eaia Region 12 vs. Spending
Ontario Index
80% -
37.0% 38.1% 44.6% . . Transportation 74
60% - 26.4% 24.4%
Accommodation 165
40% - Food & Beverage 133
20% - Rec./Entertain. 67
Retail/Other 47
0% 7 1 1 1 1

Total Ontario Other Canada u.s. Overseas

B Transportation @Accommodation OFood & Beverage mRecreation/Entertainment @mRetail/Other

The largest proportions of expenditures were spent on Food & Beverage, Transportation
and Accommodations

Ontario visitors in Region 12 spent 61% of their Food & Beverage dollars at stores and
39% at restaurants. This compares to 26% at stores and 74% at restaurants for Ontario
visitors travelling anywhere in Ontario

Source: Statistics Canada, Travel Survey of the Residents of Canada 2011, International Travel Survey 2011, Ontario Ministry of Tourism, Culture and Sport
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Total Visits by Activity *

Region 12 vs. Activity
Ontario Index
Activity 300
Fishing IBoating 717
National/Provincial Nature Parks Fishing 447
National/Provincial
Golfing O Total Nature Parks 267
m Ontario
Festivals/Fairs @ Other Canada lcolfing 276
Museums/Art Galleries mUS . .
amy - |Festivals/Fairs 246
Cultural Performances IMuseums/Art Galleries 143
Historic Sites Cultural Performances 88
1
Sports Events Historic Sites 107
0% 10% 20% 30% 40% 50% 60% 70% 80%

A In general, visitors to Region 12 demonstrated a higher rate of participation in activities
compared to visitors to other regions

A outdoor activities are most popular among visitors to Region 12
A Overseas visitors are more likely to visit historic sites and parks
*activity may or may not have taken place in region

Source: Statistics Canada, Travel Survey of the Residents of Canada 2011, International Travel Survey 2011, Ontario Ministry of Tourism, Culture and Sport
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Main Purpose of Visit

0.04 M 0.1 M 0.06 M
100% -
3% 5% Region 12 vs. Purpose
80% - Ontario Index
Pleasure 175
60% -
VFR 63
40% - Business 88
Other 57
20% - . )
VFR: Visiting Friends and / or
Relatives
0% A
Total Ontario Other Canada Overseas
mPleasure BVFR OBusiness @ Other

A Trips to Region 12 are mainly for pleasure
A Other includes shopping, medical, religious, hobby/trade show, etc.

Source: Statistics Canada, Travel Survey of the Residents of Canada 2011, International Travel Survey 2011, Ontario Ministry of Tourism, Culture and Sport
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Visits by Accommodation Type

80% -
63.8% 66.4%

60% Regio_n 12 vs. | Type Index
Ontario
Private 99

409

’ Commercial 74

Campground 245

20%

0%

Total Ontario Other Canada u.s. Overseas

® Private = Commercial ECampgrounds

A The majority of overnight visits to Region 12 were spent at unpaid accommodations such as
private homes and cottages

A Overseas visitors are more likely to stay in paid accommodations such as hotels and motels

Source: Statistics Canada, Travel Survey of the Residents of Canada 2011, International Travel Survey 2011, Ontario Ministry of Tourism, Culture and Sport
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Hotel Statistics

Region 12 vs. | Hotel Stats
Ontario Index 2011

Occupancy 76

ADR 123

RevPar 94

ADR = Average Daily Rate
RevPar = Revenue per
Available Room

Occupancy (%) ADR (%) RevPar ($)

m2007 m2008 0O2009 m2010 m2011 @Ontario 2011
A In general, occupancy and RevPar dropped from 2010 to 2011, but ADR improved
during the same time period
A Region 12 had lower occupancy and RevPar than total Ontario, but a higher ADR

Source: PKF Consulting, Ministry of Tourism and Culture

Tourism Research Unit We know. Just ask.
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